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all the fun of
WHEN people visit theme parks their main aim
is to avail themselves of the thrills of the white
knuckle rides.

But that�s not the whole story. They want to
do other things too during their visit and that is
why such venues have always been lucrative for
the coin�operated amusements industry.

Most theme parks and amusement parks have
amusement arcades or other areas where coin�
op games are sited and all large family
entertainment centres have a healthy smattering
of coin�op along with the rides.

So what performs best in such venues? �Direct
merchandise vending games like cranes and
other machines which display and vend attractive
prizes directly to the player have always been
popular in the theme park or large FEC
environment,� said Adam Steinberg of debit card
system specialist Embed Playsafe.

�For theme parks in particular, the coin�op
amusements would rarely be the reason that the
player decided to visit the park in the first place,
so their attractiveness in getting the impulse
spend is important.�

Tiziano Tredese of Italian manufacturer and
distributor Elmac said: �At the moment, our sales
into such venues are 90 per cent about ticket
redemption and the remainder is instant
redemption and a few game simulators. The top
performers over the winter have been Wheel
Deal X�Treme, Nascar, Raptor Captor, Red Hot,
Crazy Typhoon and, obviously, Slam A Winner.�

However, Jack Guarnieri, CEO of Elaut USA,
believes the market is limited simply because
visitors have different reasons for visiting. �Our
company makes a market operating in major
amusement and theme parks, but the
opportunities are very limited. People go to
amusement and theme parks to ride rides, not
play video games, so it is a shrinking market. We
have been throwing our video games away and
putting more redemption and instant win games
in their place.�

While he will argue that video arcade games
still hold their worth in a theme park, Sega
Amusements� Justin Burke also notes that there
has definitely been a shift away from video
arcade games to more fairground style coin�op
amusement games. He told InterGame:
�Historically Out Run 4 performed very well for
us in theme parks as did simulator Mini Rider 2,
and the deluxe video arcade games are still
proving their worth in markets such as the
Middle East, but we’re seeing a higher demand
for the basketball and air hockey style games, as
well as Pan Amusements’ shooting galleries. The
shift has changed from video to family�based

redemption products and we’re seeing more and
more redemption counters being implemented."

Pan Amusements of the UK, the world�s
leading manufacturer of electronic shooting
galleries, has products which are ideally suited to
this type of venue. �Our galleries are particularly
suitable for theme parks and large FECs as they
can be built to any particular size,� said the
company�s Paul Whittaker.

�For example, Pan has made galleries with 40
shooting stations yet also supplies mini galleries
such as the recently introduced Sideshow with
three stations, which is ideal for smaller
operations. The shooting galleries can also be
made in either standard themes, such as wild
west, hillbilly and pirates � they are the most
popular � or in bespoke themes to match the
general theming of the park or a particular
themed area.�

Steinberg believes there has been growth in
this area. �In comparison with coin�op�games in
traditional amusement arcades, I think there has
been a steeper growth rate in the parks and large
scale FEC attractions. Especially with the growth
in the redemption segment, these games are
definitely seen as a family friendly addition.�

He believes that those parks and attractions
where entry is free and the rides and facilities are
used on a pay for play basis generally seem to be
better for coin�op games. �This is because they
allow for greater volumes of transient traffic
walking passed those coin�op games. In locations
where there is an entry fee with rides included,
customers may be less inclined to spend time on
the coin�op games when they feel they have
already paid for unlimited access to rides.

�And it�s true that people expect something
more than they might find in the average
amusement arcade � deluxe versions of video
games and simulators, banks of machines for
competitive play and higher quality prize
merchandise.�

Embed Playsafe�s field of expertise is debit
card systems and Steinberg says this is a key area
for parks. �Debit card systems allow the coin�op
amusements to be included as part of value
package deals offered to customers within the
park or FEC. The incremental spend can really be
marketed and sold to the customer rather than
hoping they will walk past a machine and spend
an extra pound. In addition there is a huge
benefit in collecting the activity and play profile
of customers that can be captured from a good
debit card and management system.�

He added that there is a trend in such venues
towards larger scale versions of popular
machines like the Big One crane and the Mega
Stacker. �The quality of prize merchandise has
also improved with more licensed and branded
product on offer,� he said.

�These venues are a very important and
growing sector for coin�op amusements. They are
also a great opportunity to promote the family
friendly nature of coin�op and well placed to
supply all�round entertainment and good value
for money.

�From the point of view of our company,
theme parks and large FECs are definitely taking
notice of our systems more than they used to.
There is a growing interest in the cashless
environment in general and this, coupled with
the marketing benefits that systems can bring,
makes a compelling economic case for system
implementation. The operational efficiencies
should not be understated as with all cash
management, security, the logistics of large
volumes of coin and notes and of course the
servicing side of machines are high cost elements
of any operation. 

�Park and FEC operators not only see the
control, management and operational
efficiencies but are now starting to understand
the ability of systems to bring in more revenues
through the marketing features available.�

Elmac�s Tredese believes the introduction of
ticket redemption in Italy has �opened a new
era� for coin�op amusements. �In fact, as a result
of these games, many Italian operators have
created new FECs and in the bowling alleys they
have saved the income of the coin�op sector
following the decline of video games. The larger
seaside arcades are also enjoying a new life with
these games.

Theme parks and large FECs are s�ll providing good opportuni�es for coin�op
amusements
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